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Professional Course Outline (Improved Version)
Lecture 1: Introduction to Digital Marketing & Types
• Digital Marketing overview
• Traditional vs Digital Marketing
• Types: SMM, SEO, SEM, Content, Email, Affiliate, Influencer
Case Study: Tuition Academy shifting from pamphlets to Facebook marketing

Lecture 2: Social Media Platforms – Which is Best for Your Business?
• Facebook, Instagram, TikTok, LinkedIn, WhatsApp comparison
• Platform vs business nature
• B2B vs B2C platforms
Case Study: Bakery business choosing Facebook over LinkedIn

Lecture 3: Market Funnel (AIDA Model)
• Awareness, Interest, Desire, Action
• Content & ads for each stage
Case Study: Online IT course funnel from awareness to enrollment

Lecture 4: Social Media Marketing Strategy & Audience
• Organic vs Paid Marketing
• Buyer vs User
• Demographics vs Psychographics
Case Study: Parents vs students targeting

Lecture 5: Facebook Ecosystem
• Pages, Groups, Profiles
• Meta Business Suite
• Instagram & WhatsApp integration
Case Study: Managing Facebook, Instagram & WhatsApp from one dashboard

Lecture 6: Facebook Algorithm & Content Distribution
• How Facebook algorithm works
• Engagement, watch time & relevance
Case Study: Same content, different reach

Lecture 7: Facebook Content Creation Strategy
• Content types: Posts, Reels, Stories
• Content pillars & calendar
Case Study: 30-day content plan for mobile repair shop

Lecture 8: Facebook Ads Fundamentals
• Boost post vs Ads Manager
• Objectives & campaign structure
Case Study: Boost post failed, Ads Manager succeeded

Lecture 9: Audience Targeting & Budget Planning
• Interest-based targeting



• Small budget strategy
Case Study: Rs.3000 lead generation campaign

Lecture 10: TikTok Marketing for Business
• TikTok ecosystem & algorithm
• Organic growth strategy
Case Study: New TikTok account viral without followers

Lecture 11: WhatsApp Business & Sales Conversion
• Business profile, catalog & automation
• Click-to-WhatsApp ads
Case Study: Facebook ad to WhatsApp sale flow

Lecture 12: Integrated Digital Marketing Strategy & Career Path
• Complete social media funnel integration
• Freelancing & local business services
Final Project: Complete digital marketing plan for one business


